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Annual reports are hard to showcase
because their design and strategy can'’t
be captured in a single frame. The
masterminds behind annual reports
absorb massive amounts of data, find
the narrative thread and figure out the
most creative, emotionally impactful
way to tell that story. These reports
rarely get the attention they deserve nor
do the people who expertly craft them.

of the winning
reports included
signatures in their
introductions

HERE'S T0 THE HERQES OF
ANNUAL STORYTELLING

Our 3rd Annual Report of Annual
Reports gives last season's award-
winning reports the spotlight alongside
fresh insights from industry leaders in
the Academy of Interactive & Visual Arts
Jury who know exceptional work when
they see it.

This report showcases what "Well Said"
Annual Reports look like. Enjoy!

The Communicator Awards Team
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Caring Across
Generations

Caring Across
Generations —
Annual Report 2023

by Christine Lhowe

ACNB Corporation
2023 Annual Report
by Lisa Sirbaugh
Creative
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Jason Marine Group
Limited AR 2024

by META FUSION
PTELTD

The cover page is like a firm handshake. It sets the tone, reflects an
organization’s identity and pulls readers in before they've turned a single page.

ATR ANNUAL REPORT
2024
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Advanced Test Reactor
Annual Report

by RED, Inc.
Communications



LE THE
GOUER DO THE
TALKING

Like a movie poster or
book, cover pages use
visual cues to reveal the
story instantly.
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Del Monte Pacific
Limited AR 2024

by META FUSION
PTE LTD
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FJ Benjamin
AR 2023/24

by META
FUSION PTE
LTD

Javits Center

J_ Annual Report

by Reitdesign,
Inc.




Our Mission

A COMPELLING
S[ART

Think about meeting
someone new—you don't
lead with your entire life
story. The interesting parts
come first. The complicated T r————
stuff comes later. It's the T"“""’““'"-"“'“"-"””“’""'"“""“”“"'““““"”‘5'“’"’""“

resilience and national security for decades.

same for annual report | oty e hllrgs it o b v v
. . . emission economic activity, alengside growing great-power competition
| nt I"Od u Ct I o n S : a S I OW b u | I d . . 4 , for resources, influence and economic control in key parts of the world.
that makes people want :
to keep reading...

To be a world-class provider of piping
ents and related services
) upectatmns of our

onsistent product
ting, reliable on-
fvice excellence

Cosmosteel Holdings Limited AR 2024
by META FUSION PTE LTD

Detroit Zoo Annual Report Redesmn

by Crain Communications Content Studio

MESSAGE FROM DR. STEVEN AUMEIER
AND AARON WESTON

In this environment, economies that can manufacture with less
o emissions are placed at a competitive advantage. This reshapes global
g | economic leadership and is 3 competition the U5, must lead and win.

Energy is a key input to this competitive equation. Those that can deploy
low-emission, reliable energy in a form that meets the complex and diverse
needs of industry will be ahead. Advanced nuclear energy - large and small
reactors — can provide that crucial competitive edge for U5, leadership.

The most important section is the
front-of-book narrative, where
purpose, performance, and direction
are brought together and a clear throughline
is established; if this framing is strong, the
financials, ESG reporting, and operational
The : detail that follow all have context and meaning.
Communicator — Juror Ruben N. Musca, Head of Production,
Awards CRAFT Media/Digital

Frontiers Initiative Impacts Report

by RED, Inc. Communications




Strong introductions make you lean in before diving
deep into the numbers.

INTRIGUE BErORE INFORIATION

Message from the Director

As the nation’s leading nuclear-energy research laboratory, ldaho National
£ b Laboratery (INL) faces multiphe risks to its vision of changing the world's enengy - - - - =
J“\ L future and sacuring our nation’s critical infrastructure. Alongside the Laboratory’s AL »‘.ilu-:\‘h-:;[{‘.'\'eh'\. euafomers and _-:icuc.'-‘:
e first-of-a-kind research into advanced-reactor designs and emerging-technology '
"'L"',_, demonstration capabilities are increasing stakeholder expectations for safe and

4 w i secure Laboratory operations,

Acress the spectrum, laws, regulations, policies, and standards continue to evolve
L in step with scientific advancements, emerging security challenges, technological
__‘ transformations to the way we work, and the sh ihing dynamics within a growing
workforce. Ensuring outstanding contractor performance in the face of an ever-
evolving compliance landscape is not just a moving target; it reflects many
different targets that multiply as research opportunities and technelogies expand,
To effectively identify, manage, and manitor risks with the potential to impact the
Kimberlv Evans Ross success of the Laboratory's n?:.ﬂion,.ml must continue to embrace modem and
Executive Directorand  innovative strateqies for risk assessment—together with an effective governance
General Counsel framewark—to address risks across all relevant domains and to align those risks
with overall Laboratory strategy and vision.

ACHIEVING OUR BOLD VISION

Transforming Healthcare for the Better!

The role of ORAC is to provide clear vision, strategies, and innovative capabilities
that integrate risk strategies, methodologies, and framewarks across strategic,
compliance-driven, regulatory, legal, financial, and technological areas of

risk- Modern enterprise risk-management methods must be established and
shared among risk managers at every level, and a defined strategy for regularly
communicating results tailored to each stakeholder group must be developed.

ORAC's performance objectives mirror the following
desired strategic outcomes:
Establish mature processes for enabling risk-based decision making at all levels

2023 Harford Bank Annual Report
by IM Design

Mark C, Clemeni

Together, we have

Protect the Laboratory from unplanned adverse events through effective
identification, management, and monitoring of enterprise risks & Getring Healthears Right
Minimize adverse consequences to the Labaratory from unavoldable events
through proactive mitigation planning acrass all domains

Assure effective contractor perfarmance in fulfillment of cbligations to the
Department of Energy (DOE] and the Battelle Energy Alliance (BEA) Board
aof Managers.

Click Bare o laarn more about Wiy amd o

TriHealth patienis are healthier, care is safer and

maore accesiible, and senvices ane more affordable
[T

than most other heaith systems

ORAC Risk Management Report e z

by RED, Inc. Communications
TriHealth FY24 Annual Report

by Calm & Sense Communications, LTD
The _
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We’'re creative creatures. Photography, design, even
catchphrases—they all create memories. See how
these annual reports leave their mark.

SUSTAINABILITY
REPORT

2025

®
COMSA

PEC Ltd AR 2024
COMSA Corporacidn Adjusting Qur Sails
Sustamablllly Report 2023 by META FUSION PTE LTD LN .-
byUEEER | Sl L
L‘han | Alrport Group Redlscuvenng N
The Magic of Travel British Business Bank Annual
by META FUSION PTE LTD Report and Accounts 2024

The by Red Stone
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Awards
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_ [ L Bt 1 by REF
One of the biggest challenges N, o L e W Financial
with annual reports is making i N VARw = i Press Limited
them look as compelling as SN ' —

the story they tell.

College Track Annual Report 2024

by Ratkaj Designs

of the winning - =) | -
0 reports incorporated ' . S
maps and ¥ : _
n geographic Good Sam - 5 o Life Happens

visualizations Annual Report 2024 Annual

Influencers Re pﬂrt
by Lifin Poppens has worked with influncers for many yeore, Our curnent

facus bt ing with marn- o ro-influgncers on social &
o - mredia. This allows us to tonget ypecific demogeophics with our mexs by LI fe
5PointsCreative P

e Happens

F Single Block Motheihosds Kim Wilksws g4 oa what she did 15 alare I
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Brandy’s Story

FINDING THE
THROUGHLINE

Podcasts, movies,
magazines, brands,
campaigns—they all use
storytelling to connect
with audiences. Annual
reports are no different. S s oremtemomn mesocsm e
We asked Juror Sarah > &

Brandy’s childhood wasn't easy, but thankfully her foster mom
knew how to get her the help she needed when she started
experiencing mental health challenges as a teen. Living with
bipolar disorder, Brandy has come to Centerstone for more than
30 years to get medication, therapy, and support. Through the
care and support she's gotten at Centerstone over the years,
Brandy has been able to successfully raise her family as a
mother and grandmother. “The people | deal with at Centerstone
know me very well. They've always been more like a family to
me. They're genuine,” she says.

Centerstone’s Fiscal
Year 2024 Annual
Report - Better Care,
Brighter Future

by Centerstone

Caring for those who care for others

dramatically as the 0OVID-18 pandemic placed acube stross on cans teams

nearly elght million hours of senvice, equating boards and commissions which are important to and ickearbatind Sxiuting Miubh, WHils the worst days of the Bandenie

secoess, In 2023, 50,000 AARP volunteers provided strides in placing AARP volunteers on advisory Bumaout rates among physicians an d other health care professionals spikod
. -
LaBorde to weigh in.
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What sets an excellent report apart
from a decent one is that they tell the
story of “why.” Why did all this work
matter? How did it move the needle for
your stakeholders? Why is it important
to your reader? If you start with that as
the cornerstone of the publication, you
will set yourself up for success.

- Juror Sarah LaBorde, APR
Communications & Sustainability
Manager, Crest Industries

to 5247 million in value. AARP moved on several
fronts to impeove the volunteer experience in
2023, working to better understand the needs,
concemns, and expectations of volunteers coming
out of the COMID pandemic. We provided even
mare support, recognition and resources for
recruitment and enboarding created new, more
flexible opportunities - virtwal and in-person - to
better fit volunteers” schedules and passions;
and made it easier to volunteer. After several
challenging years, we're now seeing a steady
increase in recruitment and re-engagement.

In 3023, we recruited 10,500 new volunteers,

by AARP

framing debates and developing parameters for
action. As 2023 closed, we had 427 volunteers
serving on more than 730 boards. In 2023, we also
set a strong foundation fior AARP's 2024 Voter
Engagement Campaign. Our rele as the voice for
vaters aged 50 and older is our political capital,
and we worked hard to make it even stronger. In
late 2023, AARF volunteers in early 2024 presi-
dential primary states encouraged candidates

to address family caregiving and Social Security,
presaging the important role AARPwill play in
election year 2024

N gk, Whae s Pk B i e i irmigaiest, Frcen 1Pl [E@A i dusriial
technoloRy 10 wlingss initintives, CHRESTUS Health's rulti-facated
BREFOACh b POV itNT SUDDOTT B MSART L0 Dresiiting Chair ST chne

The HonayCom Project is b comprohondive wollnadd Drogmm 10 reduc

busmezart, imgrove quality, safuty and raboentien in physicians and other

chnicians. Resources include leotunes, written material, sel-caro advico

and outroach just for providors, Addizlonal activities are shaped ag the

ministry level, allowing sach facility to mepond directly to th neads

af their ¢ iana. The irmpact of these aMorts can be seen in physician
ning in signilicant asdings in phymic L SApOnse

+ Recognized Organization s

I July 2023 appearance on the Physiclans on Purposs podcast.
Dr. Marisa Emmans, a family practitioner at CHRISTUS Trinit oy Glinke,
ontimated ovor $500,000 in savings for the organiration

The succass af the initiative led 1o CHRISTUS® recognition By the
Amsirican Medical Asiotiation (AMA) as & sihadr-livel hersnig in The Joy
in Madizing™ Health Systom Racognition. Only T2 haalth systems wane
e e NEtNWIte with just 26 guaktying for sitver-beel recognition
based on dosumented efforts to reduce work-nalated burnout and
demonstrated compatoncies in commitment, assessmant, leadership,
alficharcy of practics aivin FITIEY, , tearrrwark and SUppan

Christus Health Members
Report 2024

by CHRISTUS Health



UNCOVERING
THE GORE

Every organization has
countless stories to
draw inspiration from.
The art is revealing the
main narrative that

Paulino

Video and photo credit:
Mbute Machilifor FHI 360

When Paulino Martinho
Assane first heard other men
in his community of Mutcave,
in Mozambique's Nampula
province, talk about male
engagement in family life, he
was captivated.

The session covered the importance of
domestic viclence prevention and the need for

men to contribute to domestic activities, take
care of their children, and support their wives

throughout pregnancy and delivery. The session

facilitators were trained by FHI 360's Alcangar:
Achieving Quality Health Services for Women

and Children project.

FHI 360's 2024 Impact Report by FHI 360

“I take the messages to
other people, like neighbors,
[and] say that the Alcancgar
project spreads good
messages about family
coexistence.”

Paulino, program participant

Product Innovation,
Access and Affordability

In 2003, we advanoed our commatment 10 affordabés
medcines by laundhing X5 new retadl Generics and
Inpectable products (oompansd to 26 in 1022.) We added

i DAY PO=Oacts b O B SiTeliars pepaline Lhat

bt upon our imitial foundational pecoess. DNGEMTYS® for
Parkinson's Désease was added o owr Specialty porticlo,
and distribution began in earty 2024 In addition, we entered
e Irvcdi v i ity case Criticad Cane, Ophthalmalogy

ared Deeilogy portiolos, brnging innovatie hgh-guality
medicines (o patients.

A5 part of 2t product inddwvation, e Contined b ibentity
T DPETURILES 1 Expa JI08ES b sential madiines
phebally. Qur international exparion included direct and
Boensing i badia, Ewvept, Ching and emenging mares
BCT55 R Wl This: Expaecion i3 anlicipated 1 grow our
e dlalde Medtici ned leStpiint dzably by 2007,

Biosimilars Portfolio
and Serving Patient
MNeeds

In this report, we spotlight cwr continued 2013 expansion
it Biossmilars. Sinos anNOUNCIng our entry inta the
Bioaimilars market in 2002, vwe have evolved our strategy 1o
produce this nest warve of affordable medicines.

Cuir BIOSCIENOES O3 SIS & Erowing porthodo ol
Bioaimilars st Specialty Injectatde products ocused o
enology. These products deliver value for patients and
proniders theough increated chaice, acoess and allced ability
Wt thee highly specialized aend Typically high-cost
Cings Sre the JORIopAate pLion fof care. Sinte
launching cur first theee Biosmilaes - ALYRESYS®, RELELIRD®,
and FYLHETRA® - the Amneal Biasciences portiobs now also
inchudtics i prowisg pontioliood comphis, Sberile, Mjeotatls
POSuCE and &N expandind pigsline with tws brrralatised
o demssumals Biedimilars referencing PROLA® and XGEVE®,
Thattr Twves prtadacts ard Cunmiatly under development.

2023 Amneal
Environmental,
Social &
Governance
Report

by Cosmos

Communications
Marena Cosmos

drives the entire report.

i Looking ahead, the Board sees a world
potentially at the cusp of significant
changes. With preparedness,
proactivity and resilience —
ingredients of our success in the
last 30 years — we see tremendous
opportunity in this evolving business
environment for the 5T Telemedia
Group to drive sustainable growth. J)

Retiring with a lasting legacy

Thirty years apo, Dr. Elizabeth Kaye Gable walked
into Cone Hoalth for har fiest day on tha job — that
samw weok Dr. Olakunie Akintemi joined her, Two

ST Telemedia SR
Report 2023 - 30
Years of I%nrtmg
Enduring Change

by META
FUSION PTE LTD

phyiiciand, both with b pasiion for padial ricd, baghn
thedr legacy with us. Decades and thousands of
patients later, they're bidding a bttersweet goodbye.

Cone Health the

it may ba hard (o recall every dotall of thelr fiest woak ™ ™

on the Cone Health team, But their recent retirement

oo lebration — which coincidently accurred on the Ivl n eﬁe ct
same weok yot ¥gain — was cortainly memorable. l R

by Tigermoth
Creative, LLC

To mark thelr retirement and show thelr ongalng
commtment to cur local community. their collesgues
and friends ralsad an impressive $40,000 in their
honor to provide general support for patients of
the Wamarn's & Childrer's Contor. The gift demonitrates baw strongly Cone Hoalth employest
beliove in our misskon to wupport the hoalth of womaen and childron. And s a testament (o how
quickly small gifts can add up to make a large impact.

Cone Health will narme a space in the Weomen's & Children's Center to honor Dr. Gable's and
Dr Akintemi's storled carsers, which have transformed lives for decades.

Committed ears providers can make s Lasting differince 1oF patients And cUr commuRity.
D you have & Cone Haalth cane provider or stalf mamber you'd Bke to thank? Contact Cone

Health Philanthropy to make a gift to The Campalgn for Healthy Communities in their hanor,
Sio Tat Hiang,

Chairmran, ROSC

One of the best annual report designs | ever saw was for a petroleum exploration
company that had a very lean year. [...] The entire book was about 12 pages. The visual/
conceptual message was clear: '"We had a rough year and are not going to be extravagant
with our investors' money in producing this publication. The honesty was astounding.

- Juror Lewis Glaser, Professor Emeritus of Graphic Design, Texas Christian University,
Owner and Creative Director, Atomic Design
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THE FEELINGS
BENIND Th
FIGURES

ih

of the winning
reports were
from the US

The
Communicator
Awards

Looking at a
spreadsheet
with thousands
of rows of data
Is...overwhelming
to say the least.
The challenge,
and the fun, is
finding creative
ways to bridge
that data with
emotion.

voluntary flagship
service hours scalable
H | community
” ﬂ'] projects

1 | )
o 330+ 27,000

volunteering

vities

NWS Holdings Limited - Annual Report 2024 John Howard Society, Peel-
by REF Financial Press Limited Halton-Dufferin 2023:2024

h

of the winning
reports included
people in suits

y

of the winning
reports were from
Non-Profits

Annual Report

by Luminate
Communications Inc.

To elevate a report, entrants should prioritize strong
storytelling supported by disciplined data, thoughtful design,
and a confident editorial voice. Fewer messages, stated more
clearly, are more powerful than trying to say everything [...]
When reviewing entries, | assess clarity, narrative cohesion,
authenticity, visual hierarchy, and how effectively the report
advances trust, understanding, and connection with its audiences.

- Juror Robert Lambert, Vice President, Corporate Communications,
Centerstone




The best approach to make data
compelling? See Juror Anastasia
Pankova’s thoughts. v
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2023 Social Impact . .
DIGTAL IGLUSENC Social and Environmental Report
- 2023/24

by Hong Kong Productivity Council

The message, tone, visuals, and
data all need to work together to
support one main idea. Strong
editing and clean design help
make large amounts of
information easier to absorb and
more enjoyable to read.

— Juror Anastasia Pankova, Senior
Product Support, Caplintel

We
supported
5070 people
with
technology

DAYS OF SERVICE AT A GLANCE
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23 Years of Catalyzing Maine's
Innovation Economy —
MTI 2024 Annual Report

by Visible Logic

Our Support
Centre Team

3407 calls

y & ' - : @ A7

County Administrator’s FY 2023:2024
WorkVentures Annual Annual Report
Report 2023 by Palm Beach County Public
by WorkVentures Affairs
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We're wired for motion. Years of scrolling through feeds have trained our eyes to spot
movement instantly. The experts behind annual reports are tapping into that, using
motion to keep us engaged. Some are even getting into the world of microsites.

REPORTS ON ThE MOLE

AN \WATER
=2//AGENCY

HIGHLIGHTS 22, - NCGHBORMOOD  guppogrmg s~ Expanaing ——

B j — i
Flood Protection | I 1 I I Community

Operations & Maintenance - - - - [ Policy Updates
v

9 /n Chicago Dept of Cultural Affairs and Special Events 2023 - -
Annual Report Lone 7 Water Agency 2023 Annual Report
by EDUCO by Axiom of Purpose

of the winning
reports included
motion graphics

| think the sections that are more data-heavy are the “meat” of the report, so they ; ‘

need to communicate the information well while being beautifully designed. ' =

Nowadays, we're seeing annual reports as web experiences as well as print, which y, &’
™~

The
Communicator allows teams to make the experience with the data more dynamic and immersive.
Awards - Juror Christopher Santoro, Founder, Creative Director, Santoro Design, LLC 1

3



@G““ F°U~o
O “An
) %

Z

Charting
a Course

({2023 ANNUAL REPORT )

BURTON o

.( ,

ELEVATING
THE ENPERIENCE

These annual reports don't just look good—
they change how readers interact with them.

Burton D. Morgan Foundation 2023 An

2023-2024 Annual Report for the Arkansas
Report - Charting a Course

by TRIAD Communications, Inc.

Museum of Fine Arts

by Arkansas Museum of Fine Arts

DRAGSS

Annual Year in Review - the go-to report for industrial control systems (ICS)

and operational technology (OT) vulnerabilities, threats targeting industrial
environments, and industry trends from customer engagements worldwide.

DOWNLOAD REPORT

M\ Jewish .
N/ Fegergtion

Threats  KeyFindings

Jumpto:  Timeline Vulnerabilities

Annual Report

2023-24

The Hong Kong Sports Institute provides Hong Kong
elite athletes with a world-class training environment

Hong Kong Sport Institute Annual Report 2024 IMPACT Report to the Community
by Jewish Federation of Delaware

2023-24

CI Cor

Communicator by theOri
o Ltd.

Awards . =

Dragos Year in Review
by Mindgrub Technologies
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Solve for Free
City Swag

FCS Foundation

FLDRIDAC_ANCE;P; Providing Peace of Mind

L‘_, . ." ; - :T;(‘I:;’I”:J;:’.f(.(."; K (I:I.‘:l':‘-_.u_r can k iz ...,_‘:.I-;n ;-:-:'-:'.1._5.:1 J.- otionally .'}-'I:': fin: F, ially.
CANCER .
THRAT | 12
. | KlCKEE‘ e
I 1 ‘“‘: M J [t illlll:

Th ey Say it ' S a bou t th e -.u;:jc r(.-turrlwm. ; was I'sc_a_r's&..prrjrr'lptm-g h;‘n 1d\ .-.u:u-:k
o & & medical help. After receiving treatment and a dire
Jou rney, not the destl natlon. diagnosis ﬁbsut-hisiuture. Temry contacted FCS for a c. of D .
o ouglasville 2023 Annual Report

BUt tell that to anyone Who ANCET, ey R : = i il “My fifestopf:ed when | was dfﬂlgnased with s bwcit Of goU IaSViIIe p
sat through a three hour e e o y iy 9
movie with a terrible F”'] adfecs PR ?Sufﬁifi,fff;ﬁ;?;ﬁ. it paictmy ront. 45+ [N

ding. Or loved | ey e 0 Gorron o [
en lng L r ove a nove and Dr. Wang are his “guardian angels. ] i anandes and ehilden i Cani Rediciant
until the last chapter let
them down. Annual reports - = .

P 2024 Florida Cancer Specialists & Research Institute

are no different—what's Established Excellence
inside matters, but the
finish? That's what sticks
with you long after you

close the tab.

Annual Report

by Florida Cancer Specialists & Research Institute

A well-designed Annual Report should
feel like an informational editorial—or a
calmer version of a magazine. Even if
someone is only browsing through it,
they should still come away with a clear sense

The of how the year went and where the company is headed.
Communicator - Juror Chung Yu Chen, Creative Director, Studio After

Awards Creative LLC

a1 the University of Floeica, wah
20+
coliege-peCAic

2024 UF / IFAS Annual Report

by UF / IFAS Communications




These are the award winning
reports that nailed the third act.

Financial Summary

When you
make a child

t
we face. Please noce ihas multi-pe

i full i the year pledged

Vision for Tomorrow

What does the future hold for our community?
csuntaniy In a word: opportunities.

Thanks to the commitment, perseverance, and hard work of our citizens and staff, wheo run
our Mation day to day, many oppertunities lie on our horizon. We have the scope to set new
geals for our community and to develop new businesses, jobs, and capacity to create pros-
perity for ourselves, our children, and our future generations.

il motersbar @tmsanrg
Vindts
Call: 1-800-THE-WILD

Qur new Chief and Council are continually learning and growing to fulfil their roles and re-
sponsibilities within the community. One of their first tasks is to review and update our
Comprehensive Community Plan to reflect current goals and priorities.

Xwsepsum Mation is also developing capital management and asset management plans,
which will enable us to budget for many important things: constructing homes and commu-
nity buildings, purchasing tools, maintaining our assets and infrastructure, and creating and
investing in new programs our community needs and wants.

But that's enly the beginning. As we ratify and implement our Land Cade, well have greater

opportunities for generating wealth and economic benefits in ways that align with our values
Sl FE See - All as One
The benefits will ripple out, creating more resources for community programs and projects, b Th Ak h P t F d t'
such as facilitating more education and training opportunities, and providing additional y e S aya a ra Oun a IDI'I
= = = healthcare services. In turn, our mustimuhws will be empowered to excel, with more opportu-
The Wilderness Society 2023 Gratitude Report TSR i o Pt
a better quality of life, with the chance to pursue their goals and dreams.

by Owen Desi gn Co. This is our future, and it is bright.

Esquimalt Nation Annual Report 2023

by Luminate Communications Inc.
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THE STORY
CONTINUES

Reports are award-winning when they
achieve what great conversations do.

Their cover pages invite you in like a firm
handshake. They build gradually, earning
your attention with each reveal. They use
striking visuals you remember days later.
They transform metrics into digestible,
human stories. And they know how to
leave a lasting impression.

The visionaries behind these reports go
above and beyond, translating data
overload into unforgettable compelling

narrative. That's what 'Well Said' looks like.

Does your annual report do the same?

The
Communicator
Awards

Submit your annual
report to the 32nd Annual
Communicator Awards.

The Extended Entry
Deadline is March 20th.



GREDITS

Featured AIVA Jurors

RUBEN N. MUSCA
Head of Production, CRAFT
Media/Digital

SARAH LABORDE, APR
Communications & Sustainability
Manager, Crest Industries

“ LEWIS GLASER
Professor Emeritus of Graphic
Design, Texas Christian
University, Owner and Creative
Director, Atomic Design

n ROBERT LAMBERT
Vice President, Corporate
Communications, Centerstone

ANASTASIA PANKOVA
Senior Product Support, Caplntel

“ CHRISTOPHER SANTORO
Founder, Creative Director,
Santoro Design, LLC

“ CHUNG YU CHEN
- Creative Director, Studio After
Creative LLC

The
Communicator
Awards

Featured Winners

5POINTSCREATIVE
AARP

ARKANSAS MUSEUM
OF FINE ARTS

AXIOM OF PURPOSE

CALM & SENSE
COMMUNICATIONS,
LTD

CENTERSTONE
CHRISTINE LHOWE
CHRISTUS HEALTH

CITY OF
DOUGLASVILLE

COSMOS
COMMUNICATIONS/
MARENA COSMOS

CRAIN
COMMUNICATIONS
CONTENT STUDIO

EDUCO
ENLYTE
FHI 360

FLORIDA CANCER
SPECIALISTS &

RESEARCH INSTITUTE

HONG KONG
PRODUCTIVITY
COUNCIL

IM DESIGN

JEWISH FEDERATION
OF DELAWARE

LIFE HAPPENS

LISA SIRBAUGH
CREATIVE

LUMINATE
COMMUNICATIONS
INC.

META FUSION PTE LTD

MINDGRUB
TECHNOLOGIES

OCULUS DESIGN PTE
LTD

OWEN DESIGN CO.

PALM BEACH COUNTY
PUBLIC AFFAIRS

PHOENIX
COMMUNIATIONS
LIMITED

RATKAJ DESIGNS
RED STONE

RED, INC.
COMMUNICATIONS

REF FINANCIAL PRESS

LIMITED
REITDESIGN, INC.

REN

THE AKSHAYA PATRA
FOUNDATION

THEORIGO LTD.

TIGERMOTH
CREATIVE, LLC

TRIAD
COMMUNICATIONS,
INC.

UF/IFAS
COMMUNICATIONS

ULLED
VISIBLE LOGIC

“ WORKVENTURES

AIVA Team

JOSH CAMPBELL
Producer

KARI GILLENWATER
Jury Manager

BRI KLAPROTH
Copywriter

ANIKA BJARNADOTTIR
Social Media Manager

AMY CHEN
Designer

a EMMA LARSON
Production and Experience
Director




